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President of Yarmouk University’s
Foreword

Issue Four — Journal of the Faculty
of Tourism and Hotels

| am pleased to mark the publication of
the fourth issue of the Journal of the
Faculty of Tourism and Hotels at
Yarmouk  University.  This  journal
represents an important platform for
showcasing the Faculty’s activities,
achievements, and academic  and
community-related news, as well as
highlighting the efforts of faculty
members and students that leave a
tangible impact on the progress of both
the Faculty and the University. The
release of this issue coincides with the
University’s preparations to celebrate its
Golden Jubilee, marking fifty years since
its establishment. During this milestone,
the University continues to develop its
educational pathways, particularly those
related to applied education and the
enhancement of its learning outcomes, in
line with labor market needs and the
requirements of the coming phase. Within
this context, the University is proceeding
with the completion of procedures to
establish a Technical Faculty, as an
educational track focusing on diploma
programs, alongside the continued role of
academic faculties in offering bachelor’s
degree programs.

The Faculty of Tourism and Hotels stands
out as a clear model of this integration, as
its programs combine both theoretical and
practical components, and prepare
students to enter the labor market and
progress professionally within it.

The availability of multiple educational pathways
within the University represents a genuine
opportunity for students, enabling them to
choose the track that best suits their abilities and
aspirations, while also allowing for development
and transition from the applied level to advanced
academic levels .The activities and programs
offered by the Faculty of Tourism and Hotels, as
well as its cooperation with institutions in the
tourism sector, reflect its commitment to linking
education with practical reality and developing
students’ skills in ways that serve their future
careers. This journal comes to document these
efforts and to strengthen the spirit of belonging
and teamwork within the Faculty. In conclusion, |
extend my sincere thanks to the Deanship of the
Faculty of Tourism and Hotels, the Editorial
Board of the journal, and all colleagues who
contributed to the preparation of this issue. |
wish the journal continued excellence and
success in fulfilling its documentation and media
mission, and | wish the Faculty and its students
sustained progress and achievement.

President of Yarmouk University
Professor Dr. Malek Al-Sharairi

I 2



Faculty of Tourism and Hotels Newsletter

Dean of the Faculty of Tourism
and Hotels
Prof. Saad Al-Saad

Tourism and hospitality in light of
ongoing global changes

In a world where changes accelerate and challenges
intensify, tourism and hospitality stand out as two
sectors undergoing profound transformation in
their structures, systems, and operational models.
Today’s tourism industry is more technologically
driven, more sensitive to economic, environmental,
and health-related shifts, and increasingly
dependent on highly skilled professionals capable
of adapting, innovating, and leading with
confidence. From this perspective, the Faculty of
Tourism and Hotels at Yarmouk University
continues to fulfill its mission by offering a modern,
future-oriented education that prepares a new
generation of specialists ready to shape this vital
sector amidst ongoing global transformations. The
past decades have marked an unprecedented
transitional stage for tourism. From global health
crises to rapid technological advancements that
gave rise to smart tourism models, the sector has
witnessed dramatic shifts in traveler behaviors and
heightened international competition. In response,
the Faculty has adopted a philosophy centered on
strengthening  applied learning,  promoting
problem-solving research, and aligning academic
programs with the needs of local and regional
markets. This approach places special emphasis on
integrating concepts of sustainability, artificial
intelligence, experience management, and modern
hospitality technologies.

In light of the global environmental and climatic
shifts, it has become essential to rethink tourism
practices and adopt sustainable models that
protect natural and cultural resources while
ensuring equitable benefits for local communities.
The Faculty plays a key role in instilling

environmental and economic awareness among
students and guiding them toward a deeper
understanding of the delicate

balance between  tourism development  and
environmental preservation—an imperative for securing
a sustainable future for generations to come. We are also
acutely aware of the importance of digital transformation
in hospitality, especially with the advancement of online
booking systems, big-data analytics, artificial intelligence
in customer service, and the growing use of virtual-reality
applications in tourism marketing. Accordingly, we place
great value on integrating digital tools across our
programs and ensuring that our students master the
technological skills that have become fundamental to
excellence in tourism and hospitality. The Faculty of
Tourism and Hotels at Yarmouk University remains
committed to its vision of becoming a distinguished
academic center at both national and regional levels by
cultivating  capable, innovative human capital;
strengthening community engagement; and expanding
applied research that contributes to developing the
tourism industry.

As we continue this journey with confidence and
dedication, we express our pride in our students and
graduates, and we extend our appreciation to the faculty
and administrative staff whose efforts consistently
advance the mission and standing of our institution.

In conclusion, the tourism and hospitality sectors
continue to serve as pillars of economic and cultural
growth, offering vast space for creativity and sustainable
development. Amid ongoing global changes, our Faculty
remains dedicated to preparing professionals who can
face the future with confidence and make a meaningful,
positive impact on this essential industry at all levels.
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It is with great pleasure that | present to
our esteemed readers the fourth issue of
the Faculty of Tourism and Hotels
Magazine at Yarmouk University. This
magazine serves as both an academic and
institutional platform through which we
showcase the Faculty’s key activities,
academic achievements, and community
initiatives, while highlighting the growing
role of the tourism and hospitality sector
in Jordan and worldwide as a major driver
of sustainable development.Today,

tourism stands among the most
significant and influential global
industries, playing a vital role in
strengthening national economies and
enhancing their competitiveness. It
directly contributes to job creation,
stimulates economic activity, attracts

investment, and energizes related sectors.
Beyond its economic dimension, tourism
represents a powerful platform for
intercultural dialogue—bridging nations,

fostering mutual understanding, and
promoting the values of tolerance,
openness, and cultural exchange.

Management has emerged as a dynamic
and evolving academic discipline that
integrates theoretical knowledge with
practical application. It equips students

with the competencies required to
manage  tourism and hospitality
institutions with efficiency and

The industry today no longer relies solely on experience;
rather, it demands a profound understanding of tourist
behavior, total quality management, global trends,

modern technologies, and human resource
management within multicultural work
environments.The Faculty of Tourism and Hotels at
Yarmouk University takes pride in its leading role in
preparing qualified national professionals and in
contributing effectively to the local and regional labor
markets through graduates capable of advancing the
standards of tourism and hospitality services. The
Faculty continues to enhance its academic programs
and implement specialized training initiatives that
promote creativity and innovation, while strengthening
partnerships with industry stakeholders to ensure
alignment between educational outcomes and evolving
market needs.We hope that this issue offers a rich and
diverse collection of articles, reports, news, and events
that reflect the Faculty’s vitality and its ongoing journey
toward excellence, while also strengthening
constructive communication among students, faculty
members, and tourism and hospitality sector partners.In
closing, | extend my sincere appreciation to all
colleagues and students whose dedicated efforts made
this issue possible, and | wish our readers an enjoyable
and insightful reading experience.

With sincere regards,

Prof. Hakam Salem Shtanawi
Editor-in-Chief, Faculty of Tourism and Hotel
Management Magazine Club / Yarmouk
University
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Prof. Fakhrieh Majed
Qasim Darabseh
Vice Dean

Jordanian Women.....An Authentic Presence
at the Heart of Cultural Tourism

Jordanian women have never been distant
from the cultural landscape of Jordan. They
have always formed a central part of the
national memory and the preservation of
heritage. In every ancient stone, every
carving on a heritage doorway, and every
story told beside the hearth of Arabic coffee,
they stand as witnesses to the national
memory and its guardians. Throughout
history, their presence has played a
fundamental role in safeguarding cultural
heritage and passing it on across
generations, making them true partners in
shaping cultural tourism. Heritage tourism in
Jordan has never been merely an economic
activity. It is an expression of an authentic
identity whose details were shaped by
women with patience and creativity.
Through their deep connection to place and
people, Jordanian women have presented
heritage as a living experience that carries
values and traditions.

Jordanian women play an essential role in
revitalizing cultural tourism by preserving

intangible heritage, including folktales,
traditional songs, and long-standing
handicrafts. Women have revived

embroidery, weaving, basket making, and
pottery, transforming these skills into
tourism products that reflect the spirit and
history of place. In villages and desert
communities, these practices have become
interactive experiences that tourists engage
with directly, strengthening the appeal of
Jordan as a cultural destination. Through
this role, women have clearly contributed to

safeguarding cultural identity and turning it into a
tourism attraction by connecting visitors to local
culture in ways that go beyond observation to
participation.

Jordanian women have also emerged as pioneers in

heritage-based tourism projects, particularly
through the establishment of guesthouses,
productive  kitchens, and small community

initiatives. Offering traditional food has not been
merely a tourism service, but rather a form of
cultural storytelling that reflects the Jordanian way
of life and values of generosity and belonging. This
approach has helped create local job opportunities
and support sustainable economic development
within communities. Thanks to this presence,
women have become active agents in linking
tourism with national identity and the social
dimension.

The role of Jordanian women has extended to work
in tourism and archaeological sites as guides,
researchers, and advocates for cultural heritage
preservation. This role has contributed to presenting
historical narratives in a way that feels close to
visitors, combining both knowledge and field
experience. In light of the global shift toward
sustainable and experiential tourism, Jordanian
women continue to lead this sector, shaping
balanced tourism experiences that preserve
authenticity and support local communities. Thus,
Jordanian women remain the living memory that
adds a human dimension to cultural tourism and
gives it its true meaning.
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Department of Hotel Management

The Dead Sea and Davos

The Dead Sea (The Lowest Point On Earth) is
one of the most prominent tourist and natural
attractions in Jordan and the world. Located at
the lowest point on Earth, approximately 430
meters below sea level, between Jordan to the
east and Palestine to the west, its high
concentration of salts and minerals makes it
not only a natural wonder but also a global
destination for health and relaxation. It is also a
world-renowned tourist destination due to its
significance in Christian pilgrimage, as it
contains the site of Jesus Christ's baptism and is
close to Mount Nebo. Furthermore, its
attractive swimming areas and rich mineral
content are beneficial for treating psoriasis,
rheumatism, and other skin conditions. In
modern times, the Dead Sea has become a
prestigious center for hospitality, tourism, and
international conferences.

The Dead Sea region boasts numerous five-star
hotels and resorts. These establishments offer
a blend of comfort, natural beauty, and
exceptional hospitality. Among the leading
hotels are Kempinski Ishtar Dead Sea, Marriott
Dead Sea Resort & Spa, Mdvenpick Resort &
Spa Dead Sea, Hilton Dead Sea Resort & Spa,
Panorama Dead Sea Complex sand Crowne
Plaza Dead Sea. The area also features fine
dining restaurants and a variety of furnished
apartments and chalets. These establishments
provide high-quality accommodations, mineral-
based treatments using Dead Sea mud and salt,
and professional customer service. Prioritizing
environmental sustainability, these
establishments implement eco-friendly
practices such as water conservation, waste
reduction, and the use of solar energy, in line
with Jordan's national goals for sustainable
tourism development.

In addition to the King Hussein Bin Talal
Convention and Exhibition Centre, many luxury
hotels offer private meeting rooms and banquet
halls suitable for weddings, business meetings,
and regional forums such as :

Marriott Dead Sea Resort & Spa: Offers spacious
outdoor venues, such as the "408 Below" hall,
which can accommodate over 1,400 guests, for
parties and events.

Kempinski Ishtar Hotel: Offers a variety of
meeting and event spaces in the Dead Sea area.
Dead Sea Resort & Spa: Features dedicated
meeting and event spaces, such as the Al Dana
Ballroom.

Panorama Dead Sea Complex: Offers a fully
equipped conference hall that can accommodate
up to 140 people, equipped with state-of-the-art
audio-visual systems.

The tranquility and stunning views of the Dead
Sea provide an ideal setting for serious
discussions,  networking, and  diplomatic
dialogue. The World Economic Forum’s annual
meeting is held regularly in Davos, Switzerland.
Events in Jordan are regional meetings focused
on the Middle East and North Africa region.
Jordan has hosted these regional gatherings at
the Dead Sea several times (ten times up to
2019) due to its important strategic role in the
region and its commitment to promoting
dialogue and stability.
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Among the most important reasons for Jordan hosting the World Economic Forum on the Middle East and
North Africa are the following:

e Jordan as a regional platform: The meetings provide a vital platform for government, business, and civil
society leaders from across the Middle East and North Africa and beyond to discuss pressing regional
challenges and opportunities.

e Jordan's geopolitical importance: Jordan plays a strategic role in a region facing complex geopolitical
issues, security concerns, and humanitarian crises. Hosting the Forum allows for focused discussions on
addressing these challenges and promoting peace and reconciliation efforts.

e Focus on economic development: The meetings focus on economic growth, investment opportunities, job
creation, and developing entrepreneurship and innovation ecosystems in the region.

e His Majesty's commitment: His Majesty King Abdullah Il of Jordan has been a strong supporter and patron
of these meetings since their inception in the region in 2003, underscoring Jordan's commitment to the
World Economic Forum's mission of public-private partnerships and "improving the state of the world."

e Continuity and Partnership: By repeatedly hosting this event in partnership with the King Abdullah Il Fund
for Development (KAFD), Jordan has solidified its position as a trusted host, ensuring the continuity of
regional dialogue and cooperation efforts.

e Advanced Infrastructure: Modern roads, a robust internet network, and professional logistics services

ensure a seamless conference experience.

e Hospitality and Services: Over 5,000 hotel rooms and luxurious conference halls provide a comfortable
environment for guests.

e Tranquil Nature and Breathtaking Views: The unique natural surroundings create an atmosphere of peace
and tranquility, contributing to productive discussions during the conference.
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Annual Meeting 2013

In short, the continued hosting of the Davos meetings at the Dead Sea has given Jordan a
prestigious standing among Middle Eastern and global nations as a safe, stable, and attractive
destination; a progressive country with wise leadership and a qualified workforce capable of
providing the best possible service to conference participants at all levels. The Dead Sea
meetings serve as a regional “Davos” for the Middle East and North Africa, leveraging Jordan’s
central location and stability to address specific issues of concern to the region.
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Prof. Akram Rawashdeh
Tourism and Travel Department

Ms Dishes in Jordan

Jordanian cuisine

When traditional dishes become a
tourist attraction

Food tourism is one of the most important
forms of contemporary cultural tourism,
thanks to its ability to connect visitors with
local identity and the social history of
communities. In Jordan, traditional cuisine
is a rich cultural element that can be
innovatively utilized for  tourism,
particularly through a collection of
traditional dishes whose names begin with
the letter "M." This linguistic and cultural
distinctiveness allows for the development
of a unique tourism concept called "Ms
Dishes in Jordan," a memorable,
meaningful, and marketable brand both
locally and internationally."M Dishes"
encompass a wide range of popular dishes
that represent the geographical and social
diversity of Jordan. Mansaf takes center
stage as a symbol of generosity and
national identity, followed by Makmoura,
which reflects the heritage and rural
environment of northern Jordan. Dishes
like Magqgluba, stuffed cabbage, and stuffed
vegetables represent the essence of family
cuisine associated with social occasions,
while Maftoul, Molokhia, Mujaddara, and
Majla express culinary simplicity and the
connection between people, the land, and
the agricultural seasons.

The Ms Dishes in Jordan experience
extends beyond main courses to include
meat dishes like grilled meats, which
create an open social space during
excursions and tourist events. It also
features traditional desserts such as
muhallebi, malban, and mabroush,
which embody the spirit of Jordanian
hospitality and provide a complete
sensory conclusion to the tourist
experience, blending flavor with
nostalgia.This concept transforms food

from a daily practice into a
comprehensive tourism product by
designing regional culinary routes,
organizing interactive cooking

workshops in guesthouses and rural
farms, holding seasonal festivals of
traditional foods, and connecting each
dish to its cultural, social, and
environmental context. In this way, the
dish becomes part of a holistic
experience that integrates visiting,
learning, tasting, and interacting with
the local community.
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Ms Dishes in Jordan possesses a rich narrative dimension that can be
utilized in storytelling-based tourism marketing. Each dish is presented
not merely as a meal, but as a story connected to place, people, and
collective memory. Mansaf tells a tale of the desert and solidarity,
Makmoura evokes the warmth of winter in the northern villages,
Magqgluba encapsulates the spirit of family sharing, while Mujaddara and
Molokhia reflect a culture of contentment and reliance on local
resources. This narrative offers tourists a profound human experience,
transforming tasting into a lasting act of cultural discovery.

From a developmental perspective, this product contributes to
supporting local communities, creating job opportunities, empowering
rural women, and encouraging the use of local agricultural products,
aligning with the principles of sustainable tourism. It also helps diversify
Jordan's tourism offerings, extend tourists' stays, and enhance Jordan's
image as a destination with an authentic and distinctive culinary
experience that transcends the traditional model of tourism. The Ms
Dishes in Jordan concept also offers an opportunity to create educational
and interactive tourism experiences targeting university students, chefs,
and enthusiasts of cultural and culinary tourism. It can be integrated into
tourism training programs, entrepreneurial projects, and academic
curricula in tourism and hospitality. In this way, food becomes not only a
tourist attraction but also an educational and developmental tool that
contributes to the transmission of knowledge between generations and
the preservation of traditional recipes from extinction.

In conclusion, Ms Dishes in Jordan represents an innovative model for
marketing Jordanian cuisine within a smart tourism framework based on
identity, memory, experience, and sustainability. Through a systematic
investment in "meme dishes," Jordan can offer the world a unique
tourism experience that is both tasted and told, transforming food into a
living bridge connecting visitors to the place, its people, and its culture.
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Dr. Ahmad Al-Makhadmeh
Department of Hotel
Management

Revenue Management in Hotels: A
Strategic Approach to Maximizing
Profitability and Competitiveness

Revenue management in hotels is
considered one of the most
important modern managerial
concepts aimed at maximizing
revenues through the optimal
utilization of hotel capacity,
particularly room inventory. It is
based on analyzing demand
patterns, customer behavior, and
setting the right price for the right
customer at the right time in order
to balance supply and demand
effectively. The significance of
revenue management lies in its
critical role in enhancing financial
performance and strengthening
hotels” competitive position in
dynamic tourism markets.
Effective revenue management
enables hotels to forecast future
demand, reduce revenue loss from
unsold rooms, and maximize
revenue per available room,
especially across different tourism
seasons.

Revenue management relies on
various tools and techniques, including
historical data analysis, reservation
systems, channel management, and
the implementation of flexible and
dynamic pricing strategies. Its success
also depends on the availability of
qualified human resources capable of
making data-driven decisions based on

accurate information and sound
analysis. In  conclusion, revenue
management represents a

fundamental component of modern
hotel management and a strategic tool
for achieving financial sustainability
and improving managerial decision-
making. Therefore, integrating revenue
management concepts into academic
programs is essential to prepare
students with  the skills and
competencies required by the evolving

hospitality industry.
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Dr. Omar Taha
Head of the Hotel
Management Department

Hotel Management Department:

Reality and Aspirations
Since the establishment of the Hotel
Management Department at Yarmouk
University in 2011, we have embarked on a
clear vision centered on preparing
professional competencies capable of
contributing to the development of the
hospitality sector at the local and regional
levels. The department was established in
response to an urgent need in the labor
market for qualified and specialized cadres,
with the aim of supporting the tourism
industry, which is one of the most important
pillars of the national economy.
Since its inception, the program has set a set
of strategic goals that we seek to achieve
through advanced academic plans and
extensive field partnerships. The most
important of these goals are: Meeting the
labor market's need for specialized and
qualified human resources in the hospitality
sector, contributing to enhancing Jordan's
image as a leading tourist destination in the
region, and contributing to raising the
quality of tourism services and developing
the level of performance in hospitality
facilities.
Over the past few years, the department has
achieved remarkable growth and
outstanding results, with 414 graduates who
have contributed effectively to the
hospitality and tourism sectors in Jordan
and abroad. Today, the department has 238
students who receive an education
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that combines theoretical knowledge and practical
application under the supervision of five faculty
members, including two professors, reflecting the
strength of the program's academic framework.
The department attaches great importance to
practical training, with final-year students going to
hotels and tourism institutions to gain real-world
experience that enhances their professional
readiness. These partnerships have resulted in
outstanding employment rates, with some classes
achieving 100% employment, which we are proud
of and consider to be the fruit of ongoing efforts
between the university and its partners in the
sector.

As for our vision for the future, We focus on
developing the academic program to keep pace
with global changes in the hospitality industry by
updating study plans, expanding training horizons,
enhancing international cooperation, and
investing in tourism technology and smart
hospitality. We also aspire for the department to
be a leading knowledge center that contributes to
supporting innovation and scientific research in
the sector.

In  conclusion, we reaffirm our ongoing
commitment to  graduating  distinguished
professionals who are competitive and creative,
and who continue to carry the message of
Yarmouk University in serving the community and
the nation.
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Mr. Furat Al-Muhaysin
Dean Assistant for students,
agreements and training affairs

Accessible Tourism: Towards
Inclusive and Sustainable Tourism
Experiences

Accessible tourism is one of the
emerging concepts in the tourism
industry, aiming to ensure that all
individuals, including people with
disabilities, older adults, and those
with temporary mobility limitations,
can access and enjoy tourism services
without barriers. This approach
reflects a commitment to social
equity and human rights, while
aligning with global efforts to
promote inclusive and sustainable
tourism development.

The importance of accessible tourism
lies in its social and economic
benefits. It enhances the quality of
life for people with special needs and
supports their social inclusion, while
also creating new market
opportunities for tourism
destinations. Research indicates that
destinations investing in accessibility
improve their competitiveness, visitor
satisfaction, and overall image in both
local and international markets.

the
adaptation of tourism and hospitality
facilities, transportation systems, and
cultural and heritage sites to ensure
ease of access and use. In addition,

Aaccessible  tourism  requires

training tourism  professionals to
provide respectful and professional
services is essential. Providing clear,
accessible information through multiple

formats also plays a vital role in
delivering a positive and inclusive
tourism experience.

In  conclusion, accessible tourism

represents a significant opportunity for
the sustainable development of the
tourism sector and the enhancement of
its social responsibility. Academic
institutions, particularly faculties of
tourism and hospitality, play a crucial
role in raising awareness, supporting
research, and preparing qualified
graduates capable of implementing
accessible  tourism  practices and
contributing to a more inclusive tourism
industry.
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Mr. Zahir Mahmoud
Mohammad Khasawneh
Dean Assistant

The influence of content creators
on shaping the image of tourist
destinations

Today, digital content creators
have become one of the most
influential factors in shaping the
mental image of  tourist
destinations at the local and
international levels. With the
increasing reliance on digital
platforms such as YouTube,
Instagram, TikTok, and travel

blogs, visual content and
storytelling have become
effective tools in influencing

travelers' decisions and directing
their attention toward certain

destinations over others.
Content creators contribute to
building an impression or mental
image of a tourist destination by
presenting their personal
experiences in an attractive and
realistic way. This type of content
builds trust among the audience
because it is based on real, first-
hand experiences rather than
traditional promotional
campaigns.

Recent studies indicate that a
large percentage of travelers

rely on reviews and videos
before making a travel decision.
Therefore, influential content
plays a role in changing tourists'

attitudes toward certain
destinations based on the
impressions and information
provided.

Content creators can guide
their followers toward

sustainable tourism behaviors,
such as respecting the
environment, supporting local
artisans, or visiting heritage
sites responsibly. Content has a
great capacity to spread
awareness and promote
positive values.
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Ms. Fatima Al-Kafrini
Department of Hotel

Management
Queen Rania and Women’s
Empowerment in Tourism:

Inspiring Leadership for Inclusive
Participation

Her Majesty Queen Rania Al
Abdullah has played a significant
role in supporting women’s
empowerment and enhancing their
participation across various
development sectors, including
tourism and hospitality. Through
numerous initiatives and public
engagements, Her Majesty has
emphasized the importance of
economic  empowerment and
creating supportive work
environments that enable women
to contribute effectively to national
development, particularly in
service-oriented sectors such as
tourism.

The tourism and hospitality sector
is considered one of the most
inclusive industries for female
employment, offering diverse
opportunities ranging from hotel
management to tourism services
and community-basedprojects. In
this context,

Queen Rania’s supportive vision has
contributed to reshaping societal
perceptions of women’s work and
encouraging their participation in
hospitality management, tour guiding,
traditional crafts, and local tourism
enterprises, especially within local
communities.

In conclusion, Queen Rania’s support for
women’s participation in the tourism
sector represents an inspiring national
model that promotes equity, equal
opportunities, and sustainability. It also
highlights the importance of investing in
women as a key driver of tourism
development in Jordan, while
emphasizing the role of academic
institutions, including hotel management
departments, in preparing qualified
female professionals for the evolving
tourism and hospitality industry.
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Launch of the Third Issue of the Faculty of Tourism and Hotel Management Magazine at
Yarmouk University

This publication aligns with the vision of His Majesty King Abdullah Il Ibn Al Hussein, which
emphasizes empowering youth and engaging them as effective partners in shaping the future. It
also responds to the directives of Yarmouk University President, Professor Dr. Islam Massad, who
strongly advocates for the role of student clubs as incubators of innovation, leadership, and
creativity.

The third issue serves as a vivid reflection of the collective efforts led by Professor Dr. Hakam
Salem Al-Shatnawi, Editor-in-Chief of the magazine, who affirmed that this collaboration resulted
in a high-quality publication that reflects the faculty aspirations and academic standing. Dr. Al-
Shatnawi, along with the participating students, expressed their pride in being part of this
endeavor, which provided them with valuable opportunities to develop their skills and contribute
meaningfully to the university community.

Dr. Al-Shatnawi emphasized that this achievement reflects the commitment of both the faculty
and the university to the vision of His Majesty King Abdullah Il and His Royal Highness Crown
Prince Al Hussein bin Abdullah Il in empowering youth and broadening their horizons. It is also in
line with the university administration’s strategic vision of transforming student clubs into
genuine platforms for self-development and for building student competencies across various
academic and professional domains.
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“Rawashdeh presents a training workshop at the Accreditation and Quality Assurance
Center at Yarmouk University on Jordanian local accreditation”

Professor Akram Rawashdeh from the Faculty of Tourism and Hotels presented a training
workshop at the Accreditation and Quality Assurance Center at Yarmouk University entitled
" Jordanian Local Accreditation," which is granted by the Jordanian Higher Education
Accreditation Commission to academic programs, highlighting the importance of this
accreditation, its conditions, and the stages it goes through from the initial application to
obtaining accreditation for advanced academic programs. This accreditation is an
important and mandatory step in the next phase after academic programs have been
established. Professor Al-Rawashdeh explained the methodology that programs can use to
obtain accreditation in the easiest and fastest way through cooperation with the
Accreditation and Quality Assurance Center, which provides guidelines that have been
prepared for programs that are ready to apply, as well as through reliance on work teams
distributed across the six criteria, whose files and evidence are currently being prepared.

Al-Rawashdeh pointed out that this accreditation can contribute to providing a high-quality
educational product for students and the labor market, as it is a step in the right direction
for Jordanian higher education to ensure the quality of education and correct its course
towards internationalization. Working on local Jordanian accreditation and preparing its
files and evidence may facilitate academic programs in obtaining international
accreditation, which builds trust in the education service provider and recipient, making it
easier for students to find employment opportunities in the local, regional, and global
labor markets with ease and convenience.The workshop was attended by a group of faculty
members from various faculties who hold administrative positions in the field of quality
and department heads who work on
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The Faculty of Tourism and Hotels Enhances Employment Opportunities for Its Students Through
Job-Placement Training Programs

In order to strengthen the collaboration between Yarmouk University, represented by the Faculty of Tourism
and Hotels, and the tourism and hospitality sector, a coordination has been established with Grand Hyyat
Amman Hotel ,Sagnia Bay Hilton Hotel, Amal Abu Ashour Travel and Tourism Office, and Rotana Hotel to to
activate training agreements that end with employment for students of the Faculty of Tourism and Hotels,
under the direct supervision of the Departments of Tourism and Travel and Hotel Management. This
collaboration aims to practically and professionally prepare students through training programs in real work
environments, thereby enhancing their skills and readiness for both local and international labor markets. It
also provides students with an opportunity to familiarize themselves with the latest practices in hospitality,
travel agency operations, and hotel management. The signed agreements include a clause allowing the
possibility of employing trainees within the partner institutions or recommending them to other suitable
organizations in the tourism and hospitality sector, thus supporting sustainable career opportunities for the
faculty’s graduates.

Prof. Dr. Saad Al-Saad, Dean of the Faculty of Tourism and Hotels, emphasized that this collaboration aligns
with the faculty’s strategic direction to strengthen partnerships with leading institutions in the tourism
sector. He noted that training programs leading to employment represent a strategic step in empowering
youth and professionally preparing them, thereby enhancing their ability to enter the workforce efficiently.
This initiative is a practical reflection of the faculty’s objectives to promote its students and prepare them for
the labor market, in line with the performance indicators derived from the Faculty’s 2025 Implementation
Plan.Representatives from Sagnia Bay Hilton Hotel, Amal Abu Ashour Travel and Tourism Office, and Rotana
Hotel expressed their pride in this fruitful collaboration, which contributes to developing a generation of
professionally and academically qualified talents. They affirmed their commitment to supporting ongoing
training programs and providing a supportive and motivating work environment.In a statement on behalf of
the trainees, students expressed their gratitude to the Faculty of Tourism and Hotels for providing this
valuable opportunity, which allows them to engage directly with a professional work environment and apply
the knowledge gained in classrooms. They confirmed that this experience will help shape their personal
development and build their practical expertise, opening wide prospects for their professional future in the
tourism and hospitality sector.
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Faculty of Tourism and Hotels Welcomes Its New Students for the new Academic Year
2025/2026

In an atmosphere filled with warmth and cordiality, the Faculty of Tourism and Hotels at
Yarmouk University welcomed its new students for the new academic year 2025/2026
during an orientation meeting organized by the faculty. The event was attended by the
Dean of the Faculty, the Vice Dean and Assistant Deans, the Heads of the Departments
of Tourism and Travel and Hotel Management, faculty members, and several
representatives from the Accreditation and Quality Assurance Center.The meeting began
with a welcoming speech by the Dean of the Faculty, Prof. Dr. Saad Al-Saad, in which he
expressed his pleasure at having the new students join the faculty family. He emphasized
that the Faculty of Tourism and Hotels is one of the leading faculties dedicated to
preparing distinguished graduates capable of competing in the tourism and hospitality
job market both in Jordan and abroad. He also encouraged students to commit to
diligence and hard work from the very beginning of their academic journey and to
actively participate in extracurricular activities that help develop their practical and
personal skills.

On her part, Dr. Razan Mahidat delivered a speech on behalf of the Accreditation and
Quality Assurance Center, praising the faculty's efforts in achieving academic quality
standards and its commitment to providing a modern learning environment that meets
the needs of the labor market. She highlighted the importance of positive interaction
between students and faculty members to ensure a successful and comprehensive
educational experience.At the conclusion of the meeting, a discussion session was held
to address students’ questions regarding academic plans and practical training
mechanisms in the programs of Tourism and Travel, Tourism Guidance, and Hotel
Management, with attendees expressing their satisfaction with this initiative, which
trengthens communication between the faculty and its new students.
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“Yarmouk Tourism” Participates in the World Food Day

The Faculty of Tourism and Hotels participated in the celebration of World Food Day, which
was organized by the Jordan Food and Drug Administration and observed annually on October
16. This year’s celebration was held under the theme: “Hand in Hand for Better Foods and a
Better Future”.The Dean of the Faculty, Prof. Dr. Saad Al-Saad, emphasized that participating in
this event reflects the faculty’s awareness of its academic and societal role in promoting a
culture of sustainable and healthy food. He explained that this occasion represents an
opportunity to highlight the strong connection between food science, hospitality, and tourism,
and to shed light on the importance of food safety and balanced nutrition within the tourism
and hospitality sector.The participation also allowed faculty members to exchange expertise
on issues related to food safety, reducing food waste in tourism and hospitality
establishments, and supporting local Jordanian products. In addition, it contributed to
enhancing cooperation with food and hospitality institutions—especially the Jordan Food and
Drug Administration in a way that strengthens the bridge between the university and the
community.

This participation reaffirms the faculty’s commitment to its mission of preparing qualified
professionals capable of creating a positive impact on society through education, research,
and humanitarian initiatives that highlight the value of food as a cornerstone of life and
sustainable development. Representing Yarmouk University in this event were Prof. Dr. Saad
Al-Saad, Dean of the Faculty, and Prof. Dr. Akram Al-Rawashdeh. The event also saw the
participation of representatives from the Royal Department for Environment Protection, the
Jordan Customs Department, and representatives from the Ministries of Health, Agriculture,
Industry and Trade, as well as the Food and Agriculture Organization of the United Nations
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Faculty of Tourism and Hotels Holds an Awareness Workshop on the

Importance of Surveys for New Students in Cooperation with the
Accreditation and Quality Assurance Center

In line with Yarmouk University’s commitment to fostering a culture of quality and continuous
improvement, the Accreditation and Quality Assurance Center, in coordination with the Assistant Dean
of the Faculty of Tourism and Hotels for Quality Affairs, Mr. Zahir Khassawneh, organized an awareness
workshop titled “The Importance of Surveys” in the faculty auditorium. The workshop targeted the
new students of the faculty.

The workshop was presented by Ms. Hanaa Bani Atta from the Accreditation and Quality Assurance
Center. She discussed the main aspects of the university’s survey process, emphasizing its importance
in measuring academic and administrative performance indicators and its role in supporting
development and improvement decisions across the university.Professor Dr. Saad Al-Sa’d, Dean of the
Faculty of Tourism and Hotels, highlighted the importance of active participation in filling out the
surveys, noting that they serve as a key tool in helping the university enhance the quality of its
educational and administrative services. He also emphasized that achieving higher levels of
performance requires continuous cooperation among all members of the university community.The
workshop targeted new students of the faculty as well as the academic and administrative staff. The
workshop included an open discussion session and the participants shared their comments and
suggestions aimed at enhancing the academic environment and improving the services provided to
students.
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Faculty of Tourism and Hotels Continues Its Efforts to Promote Tourism Awareness among School Students in
Cooperation with Al-Muthanna Bin Haritha Secondary School

As part of Yarmouk University’s ongoing efforts to serve the local community and raise
awareness about the importance of the tourism sector in Jordan, Mr. Zahir Khassawneh,
Assistant Dean of the Faculty of Tourism and Hotels for Quality and Training Affairs, delivered an
awareness lecture to students of the Travel and Tourism Department at Al-Muthanna Bin
Haritha Secondary School for Boys.The lecture focused on key themes related to the significance
of the national tourism sector and its promising future prospects. It aimed to enhance students’
tourism awareness, introduce them to the vital role tourism plays in supporting the national
economy, and motivate them to pursue higher education in tourism and travel specializations,
particularly for students enrolled in the “BTEC” program, which offers valuable training and
employment opportunities in the tourism labor market.

In his remarks, Prof. Dr. Saad Al-Sa’d, Dean of the Faculty of Tourism and Hotels, emphasized the
importance of strengthening cooperation between schools and universities to prepare students
and familiarize them with modern academic disciplines and future career paths. He highlighted
the significance of organizing such awareness workshops to deepen students’ understanding of
tourism’s role in sustainable development and to encourage their engagement in this vital
national sector.At the conclusion of the event, Mr. Anas Malkawi and Mr. Hussein Saideen,
representatives of the Travel and Tourism Department at Al-Muthanna Bin Haritha Secondary
School, expressed their appreciation to the Faculty of Tourism and Hotels for this valuable
initiative. They commended the faculty’s efforts in enriching students’ knowledge about the
tourism sector and in raising awareness among the younger generation about the importance
of tourism professions and their contribution to national development.

The students actively participated by asking questions and engaging in discussions that
reflected their interest in the topic and the benefits they gained from the lecture, expressing
their desire to learn more about tourism and travel programs at the academic and professiona
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Faculty of Tourism and Hotels Organizes a Training Workshop on “How to Write a Professional Curriculum
Vitae and How to Behave During Job Interviews”

The Faculty of Tourism and Hotels organized a training workshop titled “How to Write a Professional
Curriculum Vitae (CV) and Job Interviews,” delivered by the Dean of the Faculty, Prof. Dr. Saad Al-Saad,
with the participation of 80 students from various academic programs within the faculty.The workshop
covered several topics, including the concept, purpose, and structure of a CV, along with how to prepare
it correctly. It also included a detailed explanation of proper conduct during job interviews, and how
both CV preparation and interview performance influence a job seeker’s chances of obtaining suitable
employment opportunities.

Dean of the Faculty, Prof. Dr. Saad Al-Saad, stated that guiding students in career readiness, introducing
them to CV writing methods, and teaching them how to present their skills and abilities to employers is a
priority the university firmly believes in. He emphasized that the faculty is committed to implementing
this through its annual action plans and awareness programs, which aim to prepare students for the
labor market. He also advised students to invest their free time by participating in training workshops
and becoming familiar with the realities of the job market in terms of opportunities and requirements.
Al-Saad stressed that a university degree alone is no longer sufficient to secure employment. Rather, it
must be supported by a set of skills and competencies, especially given the increasing number of job
seekers in contrast with limited job opportunities.In turn, the students expressed their appreciation to
the faculty administration for its cooperation and commitment to raising students’ awareness, helping
them build their personalities, and preparing them for their professional futures.The workshop was
attended by the Vice Dean, Professor Dr. Fakhrieh Darabseh, Assistant Dean, Mr. Zahir Khassawneh, and
a number of faculty and administrative staff members.
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Research Ethics and the Challenges Facing Postgraduate Students
The Department of Travel and Tourism at Yarmouk University organized a workshop titled
“Research Ethics and the Challenges Facing Postgraduate Students " on Sunday, November 9,
2025. The workshop was conducted by Prof. Dr. Mohammad Badarneh and Prof. Dr.
Abdelkader Ababneh.

This interactive session aimed to enhance postgraduate students’ abilities in research ethics
and writing and to address the key challenges they face during their academic journey. Topics
discussed included research ethics and how to select an appropriate and original research
topic, the process of choosing and working effectively with academic supervisors, and
strategies for developing a clear and feasible research proposal.

In addition, the professors presented practical guidance on ethics and structuring research
papers, academic writing conventions, and avoiding common mistakes in scholarly
communication. Students were encouraged to engage in discussion and share their own
experiences and difficulties in conducting research.

Professors Badarneh and Ababneh emphasized the importance of academic ethics, critical
analysis, and continuous learning as essential components of postgraduate success.

The workshop reflects the Department’s ongoing commitment to supporting its postgraduate
students, improving research quality, and fostering a culture of academic excellence within the
Faculty of Tourism and Hotels.
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Faculty of Tourism and Hotels Holds an Orientation Lecture on the University Proficiency
Exam for Prospective Students

The Faculty of Tourism and Hotels at Yarmouk University held an orientation lecture for its
prospective graduates about the University Proficiency Exam, with the aim of enhancing their
academic and practical skills, and strengthening their competencies in preparation for taking
the exam and entering the job market with efficiency and excellence.The lecture provided a
comprehensive overview of the University Proficiency Exam, its objectives, and its role in
assessing learning outcomes. It also explained the exam’s format, structure, the competencies
it covers, and the target group of students. In addition, detailed instructions were given on
exam regulations and optimal preparation steps.

In his remarks, Dean of the Faculty, Prof. Dr. Saad Al-Saad, emphasized the importance of this
exam as a national tool for measuring graduates’ performance and evaluating the extent to
which academic programs achieve their intended outcomes. He highlighted the need for
students to prepare diligently and to further develop their analytical and cognitive skills.

Heads of academic departments, the Vice Dean, and Assistant Deans also delivered guidance
speeches to the students, focusing on the importance of using this stage to strengthen both
their theoretical knowledge and practical experience, and to act responsibly to achieve results
worthy of the reputation of the Faculty and University.

At the end of the lecture, the floor was opened for discussion, and students’ questions
regarding the nature of the exam questions and its subject areas were addressed. The session
witnessed positive interaction, reflecting the students’ eagerness to achieve excellence and

readiness.
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Faculty of Tourism and Hotels Organizes a Workshop on “Communication Skills”
to Enhance Students’ Capabilities

As part of the strategic plan of the Faculty of Tourism and Hotels at Yarmouk University, and
in line with its commitment to developing students’ skills and enhancing their personal and
professional competencies, the faculty organized a training workshop titled
“Communication Skills,” presented by Mr. Zaher Khassawneh, Assistant Dean for Quality and
Training Affairs.During the workshop, Mr. Zahir Khassawneh discussed several key aspects of
communication, including the concept and importance of communication in both academic
and professional life, the different types and benefits of communication, and the obstacles
that individuals may face during the communication process. He also highlighted the
importance of body language and its vital role in effectively conveying messages—
particularly for students of tourism and hospitality.

He also emphasized to the students that possessing communication skills is one of the
fundamental pillars of success in the fields of tourism and hospitality. He stressed the
importance of continuously refining these skills, as they have a direct impact on improving
the work environment and building successful professional relationships.At the end of the
workshop, an open discussion was held, allowing students to share their thoughts and ask
guestions on the topic. The students showed great commitment and praised the workshop’s
valuable and practical content, emphasizing the importance of such training activities in
preparing them for the job market with competence and distinction. This workshop is part
of a series of training programs and activities organized by the Faculty of Tourism and Hotels
as part of its strategic plan, which aims to equip students with the knowledge and skills that
enhance their competitiveness in the tourism and hospitality labor market.
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The Department of Travel and Tourism holds an orientation and
guidance meeting for students.

The Department of Travel and Tourism, represented by the Student Guidance and
Advising Committee, held a meeting with the students to brief them on the study
plans and explain the advisory plans for the Tourism Management and Tour Guiding
programs.

The Dean of the Faculty, Prof. Dr. Saad Al-Saad, provided a comprehensive
explanation of the curricula, course packages, major and minor specializations, and
language packages. Dr. Sawsan Khreis, Head of the Department of Travel and
Tourism, explained the process of registering for academic semesters and
instructed students to consult their academic advisors during registration. She
emphasized the importance of regularly meeting with their academic advisor and
provided a detailed explanation of the advisory study plans.At the end of the

meeting, students’ questions and inquiries were answered.
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Yarmouk University Signs Memorandum of Understanding with Grand Hyatt Amman for
Training and Employment of the Tourism and Hotel Management Students

Yarmouk University, represented by the Dean of the Faculty of Tourism and Hotels, Prof. Dr. Saad Al-Saad, on
behalf of the University President, Prof. Dr. Malik Al-Sharairi, signhed a Memorandum of Understanding with
Grand Hyatt Amman, represented by Deputy General Manager Mr. Wael Dlahmeh. The agreement aims to
develop practical training programs for the faculty’s students and prepare them effectively for the hospitality
and tourism job market.The MOU reflects the university’s commitment to enhancing students’ practical and
applied skills and bridging the gap between academic study and hands-on training in leading hospitality
institutions, ensuring the graduation of qualified professionals capable of meeting the needs of the tourism
sector in Jordan and the region.

The agreement provides a comprehensive training environment for students of Hospitality Management and
Event Management programs, enabling them to gain practical experience in various hotel departments
according to international hospitality standards. It also helps enhance their professional readiness by
developing communication, guest service, and hotel operations management skills.Prof. Dr. Saad Al-Saad
emphasized that the signing aligns with the university’s strategy to build effective partnerships with the
private sector, highlighting the importance of cooperating with a prestigious hotel like Grand Hyatt Amman
to offer high-quality training opportunities, supporting the Faculty of Tourism and Hotels’ vision to enhance
applied education and student competitiveness locally and regionally. Mr. Wael Dlahmeh expressed Grand
Hyatt Amman’s pride in this partnership, confirming the hotel’s commitment to supporting and developing
young talents by providing a practical training environment to gain the necessary experience in the
hospitality sector. He added that the MOU will contribute to strengthening the qualified workforce in
Jordan’s tourism sector.The signing ceremony was attended by Dr. Furat Al-Muhaysen, Assistant Dean for
Agreements, and Mr. Mohammad Jabateh, Training Supervisor at the Faculty, and Mr. Nizar Ghaith, Human
Resources Manager of the hotel.
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The Faculty of Tourism and Hotels at Yarmouk University holds a specialized
workshop on presentation and public speaking skills.

As part of the Faculty of Tourism and Hotels’ efforts to develop students’ skills and enhance
their abilities in ways that support their academic and professional paths, a workshop titled
“Presentation and Public Speaking Skills” was held in the faculty auditorium. The workshop
was delivered by the Vice Dean, Professor Fakhrieh Darabseh, with the participation of a
group of students.

The workshop covered a wide range of topics, including understanding the audience and
analyzing its needs, as well as building, evaluating, and delivering an effective presentation. It
also addressed body language skills and their role in conveying the message, in addition to
methods for engaging the audience and managing interaction during a presentation.

The workshop highlighted practical approaches to strengthening self-confidence and
overcoming the fear of speaking in front of others. It also emphasized techniques for handling
guestions and managing discussions in a professional and balanced manner.

The session concluded with several tips aimed at helping students perform confidently and
effectively when presenting to an audience.
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Participation of the Hospitality Management Department Team in the Jordanian
Universities Entrepreneurship Competition

The Hospitality Management Department participated in the Jordanian Universities
Entrepreneurship Competition after the qualification of its team to the final rounds, through
their entrepreneurial project titled: “Our Food Waste: A Sustainable Value.”This competition
was launched following an invitation from the Queen Rania Center for Entrepreneurship at
Princess Sumaya University for Technology, aiming to highlight the ideas of Jordanian youth
and support them in transforming these ideas into tangible realities that contribute to
advancing the national economy. The competition represents a valuable opportunity for
Yarmouk University students to enhance their entrepreneurial skills and connect their ideas to
real-world applications.

The participating students received training on idea creation, development, and mechanisms
for transforming ideas into viable business projects. The team consisted of Dr. Omar Taha as
general supervisor, and students lbrahim Rayahneh, Nour Qzaih, Musab Dudin, and
Mohammad Obeidat. The team had successfully passed the preliminary rounds and presented
their project before the judging panel representing the participating universities, as part of the
16th edition of the Global Entrepreneurship Week 2025 in Jordan, held from 17-23 November
2025. We extend our best wishes for success to our students and hope they achieve
distinguished results at the level of Jordanian universities.
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A delegation from the Algerian National School of Tourism visits Yarmouk Tourism to discuss
academic cooperation

The Faculty of Tourism and Hotels at Yarmouk University welcomed an academic delegation
from the Algerian National School of Tourism as part of a scientific visit program aimed at
exploring prospects for academic cooperation and exchanging experiences in the tourism and
hospitality sector, as well as learning about the faculty's experience in obtaining international
accreditation in tourism education quality from the World Tourism Organization (UNWTO
TedQual). The Dean of the Faculty, Prof. Saad Al-Saad, welcomed the Algerian delegation,
emphasizing the importance of cooperation between Arab academic institutions in advancing
tourism education and strengthening its role in supporting national economies. He gave a
presentation on the academic programs offered by the Faculty at the undergraduate and
postgraduate levels, as well as its expertise in quality tourism and hotel education and program
development in line with the latest international practices.

The delegation expressed their gratitude to Yarmouk University for the level of organization and
warm welcome, praising the advanced level reached by the Faculty of Tourism and Hotels in its
educational structure and training infrastructure, and affirming their aspiration for continued
cooperation between the two institutions and opening new horizons for academic partnership
in the future.

During the meeting, the two parties discussed opportunities for cooperation in implementing
joint research projects, exchanging faculty members, and developing short, specialized training
programs (micro credentials) serving the tourism and hospitality sectors in the two sister
countries. They also emphasized the importance of student exchanges and academic visits,
which contribute to developing students' skills and enhancing their practical experience.

The visit included a tour of various faculty and university facilities, including the tourism and
hotel reservations laboratory and simulation rooms.
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Faculty of Tourism and Hotels Organizes a Workshop Titled “Human Relations in
the Workplace”

The Faculty of Tourism and Hotels at Yarmouk University organized a workshop on
Sunday, December 14, titled “Human Relations in the Workplace”, held at the
faculty building with the attendance of several faculty members and students.The
workshop aimed to highlight the importance of building positive human
relationships in the workplace and to enhance effective communication skills among
individuals, contributing to improved job performance and creating a healthy work
environment based on trust and cooperation.
The workshop was presented by Dr. Omar Taha, who addressed several key topics,
including: the concept of human relations, self-confidence, effective
communication, and the impact of technology on social relationships in the
workplace.Dr. Omar Taha emphasized during the workshop that human relations in
the workplace are not limited to superficial communication but include building
mutual trust, self-acceptance, and respect for diversity among individuals, which
positively reflects on performance quality and job satisfaction. He also pointed out
that modern technology and social media can have a dual effect; while they
facilitate communication, excessive use may lead to weakened real relationships if
not managed consciously.
This workshop comes as part of the faculty’s efforts to develop students’ skills and
prepare them for the labor market in line with contemporary requirements.
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"Writing Emails Professionally”

Within the framework of its ongoing efforts to equip its students with practical skills,
the Faculty of Tourism and Hotels organized a training workshop titled "Sending
Emails Professionally" on Wednesday, November 17, 2025, in the faculty
auditorium. The workshop was presented by Dr. Mohammed Abuhjeeleh, a faculty
member in the Department of Tourism and Travel. The workshop, attended by a
number of the faculty's students, aimed to raise awareness about the importance of
formal written communication as a fundamental part of professional skills. At the
outset of his talk, Dr. Abuhjeeleh clarified that "email is one of the most important
tools for written communication within the professional framework. It is not merely
a means of sending and receiving, but rather a work document that reflects the
image of its sender and influences their credibility and chances of success."

The workshop focused on the practical aspect, covering how to formulate clear
subject lines, write focused and professional content, while adhering to the rules of
digital communication and professional correspondence etiquette, tailored to the
work environment in the tourism and hospitality sectors.

This event is part of a comprehensive plan to enhance the career readiness of
students and connect them with labor market standards that prioritize
communication skills. At the conclusion of the workshop, which received positive
interaction from the attendees, an open discussion was held where Dr. Abuhjeeleh
answered students' inquiries.
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The faculty and staff of the faculty of Tourism and Hotels
congratulate Dr. Fakhriya Darabseh from the Department of
Tourism and Travel on her promotion to Professor.

The Faculty of Tourism and Hotels, with its academic and
administrative staff, congratulates Dr. Muhammad Badarneh on his
promotion to the rank of Professor in the Department of Tourism and
Travel at the Faculty of Tourism and Hotels.
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The Faculty of Tourism and Hotels, with its academic and
administrative staff, congratulates Prof. Saad Al-Saad on his
appointment as Dean of the Faculty of Tourism and Hotels.
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Internship for students of the faculty
of Tourism and Hotels

The Faculty of
Tourism and Hotels
at Yarmouk
University s a
gateway to
promising career
prospects.

We believe in the
Faculty of Tourism
and Hotels that
true knowledge is
not complete
without practical
experience.
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Hotel Management Department in Agaba to Follow Up on Student Trainees

A delegation from the Hotel Management Department conducted an inspection visit to its student
trainees in Jordan's smiling port. The delegation included Professor Omar Ananzeh, Vice Dean of the
Faculty of Tourism and Hotels; Professor Hakam Shatnawi; Dr. Omar Taha, Head of the Hotel
Management Department; and Internship Supervisor Mohammad Jabateh. The training provider (Hyatt
Regency Hotel) commended the student trainees and expressed its desire to employ them upon
completion of their training period and its desire to continue its partnership with the Hotel Management
Department at Yarmouk University.

During the visit, the field training progress was reviewed, as were the students' demands and
suggestions for improving the training process. The student trainees expressed their sincere thanks to
Yarmouk University in general and the Hotel Management Department for their interest and diligent
follow-up, and their tireless efforts to enhance the students' efficiency and skills, striving to complete
their university studies with employment.
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Hotel Management Department in Amman to inspect student trainees

As part of the efforts of the Hotel Management Department at the faculty of Tourism and
Hotels to enhance the quality of educational outcomes, the department sent its students
to five-star hotels. A delegation from Yarmouk University, consisting of Dr. Omar Taha and
Iternship Supervisor Mohammad Jaba'atah, made a field visit to Amman to inspect the
progress of the training.

The hotel training supervisors expressed their high appreciation for the students'
discipline and outstanding level of knowledge. All hotels expressed their strong desire to
employ a number of outstanding students after they met the qualification requirements.
The hotels also expressed their great interest in maintaining an ongoing partnership with
the Hotel Management Department at Yarmouk University, given the excellent skills and
knowledge of its students.

It is important to note that fourth-year Bachelor's degree Hotel Management students
enter the job market through training courses divided over two semesters. This provides
them with the opportunity to gain practical experience alongside their academic degree,
thus increasing their chances of employment in the job market.




Faculty of Tourism and Hotels Newsletter

The Hotel Management Department at Ma'in Hot Springs Resort

In an effort to achieve the best educational practices in the Hotel Management
Department and as part of the approach followed to follow up on student trainees
at training institutions, a delegation from the Hotel Management Department,
represented by the Vice Dean, Professor Omar Ananzeh, the Head of the Hotel
Management Department, Dr. Omar Taha, and the Internship Supervisor, Mr.
Mohammed Jabateh, visited the Ma'in Hot Springs Hotel and Resort. During the
tour, the students were met, their training progress was monitored, and they were
provided with the necessary advice and guidance. The supervisors from the training
institution were present, and they highly praised the students.

On the other hand, Mr. Mohammed Al-Sharman, the hotel's Deputy Manager and
Director of Human Resources, stated that the hotel's policy is to employ outstanding
student trainees, and that its partnership with Yarmouk University is a strategic one,
aiming to strengthen relations with educational institutions with expertise and
experience, and to exchange benefits and interests. The fruition of this partnership
comes as a result of an agreement signed between Yarmouk University and the
Ma'in Hot Springs Resort and Hotel. Ten students were sent this semester to various
departments of the hotel as part of an efficient and effective training program.
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An inspection tour for Hotel Management students in Amman.

Reflecting the vision and goals of the Hotel Management Department to enhance graduates'
engagement with the labor market and to complement its role in strengthening and empowering
relationships with employers, the department conducted its fifth periodic visit for the first semester
of the 2024/2025 academic year. The visit included the Crowne Plaza Amman, Ritz Carlton, Bristol,
and Hilton hotels. The visit included Professor Omar Ananzeh, Vice Dean of the faculty of Tourism and
Hotels; Professor Hakam Shatnawi; Dr. Omar Taha, Head of the Hotel Management Department; and
Mr Mohammad Jaba'atah, Internship Supervisor.

The visit aimed to inspect the students' conditions, monitor their training progress, and meet with
training managers. Discuss training plans and mechanisms for the upcoming semester, which begins
at the beginning of March, and discuss ways to facilitate the monitoring and follow-up process for
tudent trainees by integrating digital tracking processes for student trainees.
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Conclusion of the First Semester Internship Discussions 24/25

On Monday, January 20, 2025, student discussions for the first and second batch of Internship courses
concluded for all 53 students. The discussions took place over five days, with the students distributed
across 15 training facilities (hotels), all of which were five-star hotels in Amman and Agaba. The
discussion committee included all faculty members in the department, as well as training supervisors.
The discussions reviewed the students' experiences and the knowledge and skills they had acquired. The
committee commended all students for the bright and positive image they had presented of the Hotel
Management Department at Yarmouk University. All responses from hotel training supervisors expressed
praise and thanks for the student trainees. It is worth noting that a large number of the student trainees
eceived job offers at the end of the training period.

41



Faculty of Tourism and Hotels Newsletter

"A Field Visit for Tourism Department Instructors for Students Undertaking Practical Training in Travel and
Tourism Agencies"

As part of developing the practical skills of students training in airline ticket reservation systems, the Faculty of
Tourism and Hotels at Yarmouk University organized a field visit to travel and tourism offices in Irbid
Governorate for the students. The visit aimed to monitor the progress of the training process and ensure that
students are applying the theoretical concepts acquired during their studies and applying them in practice,
enhancing their practical skills in the field of airline ticket reservations.
The visit was conducted by Mr Zaher Khasawneh from the Tourism and Travel Department and Mr
Mohammad Jaba'atah Internship Supervisor at the Faculty of Tourism and Hotels. They visited the Royal
Jordanian office, Al-Alauna Travel and Tourism Office, the Alliance Office, Beit Al-Maqdis, Haifa, Hijazi, and
many other travel and tourism offices where students are training to supervise the progress of the training
process.
This visit is considered an essential part of the training program, which aims to improve students' skills and
provide them with the necessary expertise to keep pace with developments in the tourism and travel sector.
The purpose of the visit was to prepare students for the job market by providing them with the practical and
technical knowledge required in the field of airline ticket reservations, using various reservation systems
(Amadeus, Sabre, Galileo), and many others.

The visit was highly praised by students, professors, and travel agency owners alike, as these field activities
represent a significant step in qualifying students and providing them with practical experience that
contributes to developing their skills and facilitating their entry into the job market with high efficiency and
professionalism.
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Conclusion of Field and Internship Discussions in the Tourism and Travel Department for the First
Semester of 2024/2025

On Sunday, January 26, 2025, Internship course discussions in the Tourism and Travel Department for
students of the Tourism Management Program concluded. Fifty-six students participated in these
discussions, training in the work of tourism and travel offices and airline reservation operations.
The discussions included presentations, evaluations, and discussions by course instructors and
participating committee members, aimed at identifying the skills students acquired during the training
period.
It is worth noting that the practical and Internship programs in the Tourism and Travel Department
include Internship in tourism and travel offices on various skills covering all aspects of tourism and
travel agency operations and various airline reservation operations. At the end of the discussions, the
committee commended all students for their bright and positive image of the Faculty of Tourism and
Hotels at Yarmouk University. All responses from training supervisors at the various tourism offices were
positive, commending the performance of the student trainees, who received job offers at the end of
the training period due to the high level of satisfaction from employers.
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A field visit for tourism guidance students at the faculty of Tourism and Hotels to archaeological and tourist
sites in Tafilah Governorate and the archaeological site of Petra.

Students of the Field Training Course (3) in Tourism Guidance, which aims to introduce students to all
archaeological and tourist sites in the southern region of the Hashemite Kingdom of Jordan, conducted a field
visit on Thursday and Friday, May 8 and May 9, 2025, to the archaeological site of Petra and the archaeological
and tourist sites in Tafilah Governorate. The students were accompanied by the course instructor, Professor
Akram Rawashdeh, Dean of the faculty of Tourism and Hotels. The visit to the archaeological site of Petra
included a visit to all the city's landmarks, accompanied by a licensed tour guide, Mr. Mamoun Al-Nawafleh, who
presented Petra in a modern astronomical perspective. He demonstrated the importance of the Nabataean
civilization in introducing traders from various civilizations to land and sea trade routes, which made Petra an
astronomical compass, the traces of which are engraved on the city's archaeological landmarks. The visit to the
archaeological and tourist sites in Tafilah Governorate included a visit to the historic Al-Hasa Castle, which served
as an inn and a military point on the pilgrim caravan routes from the Mamluk and Ottoman eras. The students
viewed the remains of the Hajj Road that remain to this day near Al-Hasa Castle. The students also visited Tafilah
Castle, which has Moabite roots and was built and reconstructed by various civilizations such as the Nabataean,
Roman and Islamic. It also played a role in the Great Arab Revolt, confronting the Turkish forces and getting rid of
their rule. After that, the students headed to the natural castle of Al-Sila, which has Babylonian and Assyrian
monuments and contains a sculpture of the Babylonian leader Nabonidus, the remains of which are still visible at
the site to this day. The students toured the castle, viewing the water dams, the sig, the rock-hewn houses and
the temples. The students then visited the Tafilah Archaeological Museum and then visited the Dana Heritage,
\Village and the Dana Nature Reserve. The students presented the tourist sites and explained them to their peejg

nglish.
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Field trip for Internship students in tour guiding to tourist sites in Karak Governorate

Tour guiding students in the Department of Tourism and Travel at the faculty of Tourism and Hotels at
Yarmouk University, as part of their Internship course in tour guiding (3), visited archaeological and tourist
sites in Karak Governorate (on Thursday, February 27, 2025). This course includes visits to all archaeological
and tourist sites in the southern governorates of the Hashemite Kingdom of Jordan (Karak, Tafilah, Am'an, and
Agaba).

This visit included a field trip to Qatraneh Castle, where the course instructor, Professor Akram Rawashdeh,
explained the castle's importance on the route of the Syrian Hajj and merchant caravans, its history, and its
archaeological landmarks, including its defense systems and water system. The shrines of the Companions
Zayd ibn al-Harithah, Ja'far ibn Abi Talab, and Abdullah ibn Rawahah, who witnessed the Battle of Mu'tah,
were also visited. The course explained the course's course, its causes, and its results. The students then
visited the ancient Karak Castle, the largest in Jordan (25,300 square meters). The students learned about the
castle's development throughout history, starting with the Moabite period, followed by the Nabataean,
Roman, and Byzantine periods. They also learned about its role in strengthening Islamic civilization and
defeating the Crusaders. They then moved on to the Ottoman period and its role in the Great Arab Revolt,
finally reaching the Hashemite period. They were shown all the castle's landmarks and museum. The students
also acted as tour guides for their peers, explaining the sites they had visited.
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A field visit for Internship students in tourism guidance to Shobak Castle, Wadi Rum,
and Agaba.
A visit by Internship students in tourism guidance at the faculty of Tourism and Hotels
to southern Jordan was made by the course instructor, Professor Akram Rawashdeh,
Dean of the faculty. The students visited Shobak Castle, Wadi Rum, and archaeological
and tourist sites in Agaba, such as Agaba Castle, the House of Sharif Hussein bin Ali, the
Great Arab Revolt Square, and the Ayla Islamic Site. One of the students explained what
he learned after visiting Shobak Castle to a tourist group who visited the site.
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Field Visit by Faculty Members to Al-Alawneh & Aliance Travel Agencies
Field Visit by Faculty Members to Al-Alawneh & Aliance Travel Agencies
As part of the Faculty of Tourism and Hotel Management at Yarmouk University’s efforts

to strengthen cooperation with the tourism sector and meet the requirements of the
Field Training course, Mr. Zahir Khassawneh, Assistant Dean for Quality Affairs and
instructor of Airline Reservation Systems, and Dr. Mohammad Abuhjeeleh, instructor of
the Field Training course in Travel and Tourism Agencies, conducted field visits to Al-
Alawneh Travel and Tourism and Aliance Travel and Tourism. During the visits, the
faculty members met with agency directors and staff specializing in airline reservations,
ticketing, and tourism program management. Discussions centered on enhancing
collaboration to provide high-quality student training, improve practical skills in global
distribution systems and customer service, and strengthen understanding of operational
procedures within travel agencies.

Mr. Khassawneh highlighted the importance of linking academic learning with real-
world practice, emphasizing that field training in active tourism institutions is vital for
preparing students for the labor market. Dr. Abuhjeeleh noted that the visits align with
the Faculty’s strategy to deepen partnerships with travel sector institutions and to
support students’ interest in acquiring hands-on experience in marketing, trip planning,
and customer engagement.Both agencies welcomed the collaboration and affirmed
their readiness to provide a supportive practical training environment that enhances
students’ skills and employability. These visits form part of a broader series of field
initiatives aimed at reinforcing the Faculty’s ties with the tourism industry and
advancing the quality of education and training in line with sector developments.
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Inspection Tour by the Training Committee for Hotel Management Students

The Training Committee at the faculty of Tourism and Hospitality conducted a field visit
to several hotels in Irbid Governorate to monitor the progress of student training. This
initiative is part of the faculty plan to strengthen partnerships with the hotel sector and
improve the outcomes of practical training.

The visit included Sidra Hotel, where the delegation met with Deputy Manager Mr. Zaid
Al-Sharman. During the meeting, they discussed the training mechanism for students and
their adherence to agreed standards, as well as reviewed the hotel management’s
feedback to enhance training quality. The tour also included a visit to Ajnadain Hotel,
where the delegation was received by General Manager Mr. Mousa Al-Alaouneh. The
progress of students in training programs and acquired skills was reviewed, and the hotel
management affirmed its commitment to supporting students and providing a suitable
training environment.

The delegation consisted of:

Dr. Omar Taha — Head of Department

Mr. Mohammad Jaba’ateh — Training Supervisor

These visits reflect the faculty ongoing commitment to monitoring students at training
sites and strengthening cooperation with hotels to help improve student competence
and prepare them for the job market.
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Students from the Faculty of Tourism and Hotels at Yarmouk University visit the
archaeological site of Jerash as part of their field training
program in tourist guiding

As part of the field training program (1) in tourism guidance, the Faculty of Tourism and Hotels at Yarmouk
University organized a field trip for students enrolled in the course, under the supervision of Prof. Akram Atef
Rawashdeh, to the archaeological site of Jerash on Thursday, October 16, 2025. The visit included an
educational tour of the site, where students learned about various archaeological and historical landmarks,
including Roman columns, theaters, and ancient temples, and were introduced to the architectural and artistic
styles that characterized the civilization of Jerash throughout the ages.

Dr. Akram Rawashdeh emphasized that these trips are an essential part of field training, with the aim of
applying the theoretical knowledge acquired in the classroom to real-world situations and enhancing tour
guiding and communication skills with visitors. He added that such visits contribute to deepening students'
understanding of the rich cultural heritage of the Hashemite Kingdom of Jordan and instilling in them a sense of
pride in their national identity. At the end of the tour, the students expressed how much they had benefited
from this practical experience, emphasizing that it had helped them develop their awareness and
understanding of Jordanian culture and history, preparing them to provide an exceptional guiding experience
for future visitors.
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Success stories of Hotel

Management students
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My name is Dania Ahmad Fayez Al-Rashdan, and | began my academic
journey by studying Hotel Management at the Faculty of Tourism and
Hotels at Yarmouk University (Class of 2021-2025), where | achieved
strong academic and practical excellence driven by my deep passion for
the hospitality industry. Throughout my studies, | was committed to
developing my professional skills through accredited training programs
such as HACCP and hospitality communication courses, in addition to
participating in university events and attending international
conferences. | gained early hands-on experience by working in several
hotel departments, which contributed to shaping my graduation project
on the impact of women’s leadership on hotel performance and
creativity. Upon discovering my true passion for culinary arts, | further
refined my skills and currently work as a Demi Chef at Fairmont
Amman, specializing in both Eastern and Western cuisines, with a
strong commitment to food safety standards and culinary innovation.
This journey has opened promising career opportunities both locally
and internationally, and | am deeply grateful to Yarmouk University and
to Dr. Furat Al-Muhaisen for their continuous support.
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| am Elaf Al-Mousa, | currently work as a Concierge employee at the Signia by
Hilton Amman Hotel, and | hold a bachelor's degree in hotel management from
Yarmouk University, with an excellent grade and a cumulative average of
90.3%.Since my beginnings in hospitality, | have been keen to combine academic
knowledge and practical experience, which has helped me develop my skills in
effective communication, problem solving, and providing a high-end hospitality
experience befitting hotel guests of different nationalities and cultures.Through
my work at one of the capital's most prominent hotels in Amman, | got to know
the standards of international hotel service closely, and gained extensive
practical experience in meeting the needs of guests, and coordinating with
different departments to ensure an exceptional experience. My position as a
concierge employee has also contributed to enhancing my abilities to deal with
diverse situations, proactive thinking, and provide innovative solutions to hotel
guests.My belief in the importance of continuous self-development prompted
me to be interested in learning languages, and developing my skills in leadership
and teamwork. In the next phase, | aspire to complete my graduate studies in
the field of hospitality management, in an effort to reach leadership positions
through which they contributed to the upgrading of the hotel sector in Jordan
and the region.| believe that a passion for learning, commitment to excellence,
and working in a professional environment are the keys to success in any career,
which are the principles that | am keen to translate daily in my work inside the
ignia by Hilton Amman Hotel.
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My name is Youssef Al-Silawi, and | work as a Concierge at the Signia by
Hilton Amman Hotel, one of the leading hotels in the field of luxury
hospitality. After graduating from Yarmouk University with a
specialization in hotel management, | decided to start my professional
journey in a location that allows me to be in direct contact with guests,
and to contribute to painting a bright picture of Jordanian hospitality.
My work at the concierge is not just a traditional role, but a daily
experience of interaction and challenge, where | am the link between
hotel guests and all their needs, from customized tourist
recommendations, to special arrangements, to attention to the smallest
details that make a real difference in their experience. Every day I live in
this profession is an opportunity to develop my skills in reception,
resilience, and intercultural communication. | am keen to follow up on
new trends in the hospitality sector, and work to develop my personal
and professional skills, through continuous learning and interaction
with the various teams within the hotel. | believe that the quality of
service starts from genuine attention, and that the imprint we leave
with guests is not only measured by words, but by the experience we
give them. My future ambition is to continue to progress in this field,
and to be part of a modern Jordanian hospitality industry based on
authenticity and excellence.
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I'm Rashid Awdat, | work as a cashier at Strikers Outlet, one of the
outstanding entertainment and restaurant facilities within the Signia by
Hilton Amman Hotel. My daily work in this position gives me the
opportunity to approach guests closely, balancing financial accuracy
and high-end service. Since joining the team, my goal has been to be
more than just a cashier; | have been keen to be a welcoming front for
visitors, contributing to improving their experience from the first
moment until they leave. Daily interaction with guests and follow-up of
the details of financial operations accurately and responsibly, helped
me to build a high sense of attention and professionalism. Dealing with
different nationalities and cultures within Outlet activated my skills in
customer service and working under pressure, and contributed to the
development of my ability to organize and manage time efficiently.
Working in a professional environment such as Signia by Hilton Amman
gave me the opportunity to learn from a distinguished team and see
high-quality operating standards. | constantly seek to develop myself
professionally by learning about modern systems in cash management,
improving my communication and hospitality skills, with a clear goal of
advancing in my career and reaching future supervisory positions in the
ospitality sector.
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Master's students in the Department
of Tourism and Travel whose theses

were discussed during the second
semester of 2025
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Student: Ahmed Muhafazah

Thesis Title: Promoting Cultural Tourism Through
the Use of Traditional Folk Songs and Chants:
Northern Jordan as a Case Study

Supervisor: Prof. Fakhriya Darabseh

EEE——
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With best wishes, we conclude this issue of the Faculty of Tourism and Hotels Magazine, hoping
that the articles and materials we have presented have added to your knowledge and enriched
your experiences. We always strive to provide distinguished content that meets your
aspirations and enhances your tourism and hotel culture. We will meet again in the next issue,
God willing, with more useful news and articles.

Thank you for your interest and reading.

Editorial Chair of the Faculty of Tourism and Hotels Magazine

Prof. Hakam Shatnawi

Issue Coordinator and Designer: Ms. Fatima Al-Kafrini and a number of members of the Faculty

of Tourism and Hotels Magazine Club.
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Workshop:

Presentation &
Public Speaking
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